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Evaluate the effects of social media on social relationships.
Technology has witnessed significant development, particularly in the last two decades. Development in technology has brought forth great things, including platforms where people worldwide can communicate easily without meeting physically. Many of these platforms have been so influential as people follow each other's lives when you are in the world. With that said, these social platforms have affected people's lives and, worse, their self-esteem. These social platforms have put so much pressure on people when they try to be like them (Hudson et al., 2015).
Most people on this social platform post what people like to see to prove they can afford to dress in high-quality clothes, eat inexpensive restaurants, and date beautiful and famous people. It is rare when someone posts what they are going on their social media pages because they would destroy the public image. Although social media has made the world look like a village, it has killed many people's social relationships. It creates an illusion of many choices and makes it harder to find simple solutions. The world is being connected, but at the same time, it's being disconnected.
 Studies have shown that social media have affected people's lives, where 60% have said their self-esteem has been affected negatively. More than 50% have said they have affected their relationships. 80 % of the people have recorded have noted that they fake their life in social media. These social media platforms have created a paradox effect where it makes dating life harder for couples. It creates an illusion of having more social capital, engagement, and popularity, which hides the real or true persona. It is easier to manipulate and deceive one emotionally because people are meeting more digitally than physically. This is because they are more reliant on vanity validation where the real you and the person you create on this social platform create a double consciousness (Armour, 2019). 
Your glorified self in these social media always seeks more validation from people for the fake life than your real one. Social media have impacted people dating lives where up to 50% of single people fear missing out. This feeling is brought by comparing one life with others, and studies have found that 60% of millennials fear missing out. In most cases, people create false reality while others are busy comparing their life with fake life. People tend to post things that get positive reinforcement, and it becomes hard to express their negative side of their life, and we tend to focus on the highlight’s reels (Choi et al., 2015). 
We only post what we are excited about or what gives us popularity. Social media have made us applaud whatever people are doing in life, including going out, eating, and a thousand selfies were taken during dinner. This has impacted how people are dating, and it is now hard to be deal with committed, detachment, and rejection. It is not a surprise that people are blown off when they are breadcrumbed, ghosted, and benched. People are now seeing the world as a reinforcement to their fake life where they think it enjoyable and becoming more popular, but they get ghosted and benched in the end.
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